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Enhancing Your

Charisma
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In today’s business world, one’s image can make a lasting impression.

Image consultant Ella shares her insight on how to create a professional

look that help building your charisma.
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Q: How can we be a 9 to 5 person
with a healthier look?

A: All men and women are so busy with
their work these days. Inner beauty and
good health should radiate from within.
You can kick start your new regimen with
a nutritious and simple lunch. Eating light
still offers you enough energy for the day
and can help you sleep better at night.
Since most of the corporate creatures are
desk-bound and perform relatively low
energy-consuming tasks, you don’t need
to wolf down a heavy meal that sustains
a laborer. Instead, opt for a nutritionally-
balanced and light lunch that offers
enough fuel to drive your day.
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The portion size shown here is for a lady. Men can
double the helping.
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Slice and toss together the following:

e Carrots: bountiful vitamin A that is good for
the skin and eyes

» Cucumbers: great for hydrating your skin

e lceberg: fresh and crispy

* Dressing: use light Japanese dressing or

Italian vinegarette
* Bread: go well with any light cheese, turkey
or ham

Fill your plate with olives and almonds to dress
up the dish.

Submit your grooming questions to Ella at
ella@ellasgroup.com. She will give you a few tips to
bring out the best of your style.
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Salad in a hurry
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This vegetable medley won't take you more
than 10 minutes to make, including washing
the ingredients. You may sprinkle some nuts
as garnish or compliment it with a small bar of
dark chocolate.
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Q: Should all office ladies wear suits
under the humid weather of Hong

Kong?

A: It depends on the nature of your job.
If you don't need to meet with a client or
the senior management, smart casual will
be the appropriate dress code. A jacket
will be handy to have—you can put it on
top of your clothing if you need to dash
out for a last minute meeting. It's the same
for men. You can still look chic and smart
without the dull suits.

B:EBRKHER FAERLELBHE
FEAEE LG ?

E ERENRIENONLE - ERETAR
EPHEREME, FIEANKE (Smart
Casual) Z&EM M RAETRE— 151
E—ERGRE2MEHE, EFRNOKRL
E—MINERAIAKPT - BB —4, R
TR FE NN A A RS ANEE
MFRTE o

Q: What is a “one-stop” make over?
A: This concept was originated in Europe

and popularized in the U.S. It’s now all
the rage in New York City. I am excited

Q: what is the best eye make-up to match smart casual outfit?

A: For make-up, remember the motto “less is more.” Try to bring out the best of
you without trying to imitate someone else.

Make-up should enliven our look and should not rest on our face like paint.
Both men and women should take good care of their eyebrows—they are the
communicators of your thoughts.
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to bring this idea to Hong Kong.I truly
believe a professional consultant should
understand all aspects of his or her
client's needs—from hair styling (from
the colouring to texture of hair), make-up
(that includes eyebrow design) and fashion
(basics of tailoring and an astute sense in
mixing and matching items). Indeed, the
most demanding clients, often the elites
and the movers and shaker of high society,
would only go for a “total solution”
with a consultant who has all-rounded
expertise— from hair styling to make-up
and fashion advisory. By engaging a mult-
faceted consultant, they are assured that a
consistent image is maintained.
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About the Writer BF &

Founder of Ella S Group, Ella was
nurtured by Bundy Bundy, the world
champion styling house in Vienna,
Austria. She was certified as a
master of beauty and imaging in the
European Union at the age of 20
and has helped top-notched brands
such as Chanel with their fashion
shows.

Blending unique European style
and Asian aesthetics, Ella has built
a strong clientele comprising of
A-list celebrities, models and top-
tier corporations in Hong Kong and
has worked with brands in the city
including: Burberry, QG PRIVATE i
Salon at the Four Seasons Hotel,
the Pacific Club and Ports 1961.
Ella S Group #l## A © Ella 7£ 5 i 7| #
A EE Y E Bundy Bundy £ X 553K
REENRRAERR - = TN
BEBBEOHERNELAMNES - I
B2 MTH R K @ M0 Chanel & /) 2
RB - BREEABMNREBMBINEES,
Ella 5 —RBP B A - REFZMIAR
EENBR, UAEETLMNEMEMN
ERY, B Burberry * WEHE
X #) QG PRIVATE i Salon £ Y & + the
Pacific Club 0l Ports 1961 °

H—iicES

35





